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Building the Benha University Brand and its Role in 

Achieving Competitive Advantage in light

 of The British Model-A Case Study 

Summary: 
The Current Research Aimed to Identify the Nature of the Brand in 

the Higher Education Sector, to Identify the Nature of the Competitive 

Advantage of Universities, to Identify the Reality of Brand Building in 

Benha University to Achieve Competitive Advantage, and to Try to 

Reach a Proposed Vision for Building a Brand for Benha University to 

Achieve Competitive Advantage through a Survey of the Reality of 

Building a Brand at Benha University, and in light of also Benefiting 

from One of the International Models - the British Model, and the 

Current Research Followed Descriptive Method and Several Open 

Interviews were Conducted with a Sample of (26) Members of the Staff 

of the International Relations Office, the Public and Cultural Relations 

Office, the Innovation Support Office, Technology Transfer and 

Marketing, the Scientific Research Marketing Unit at Benha University, 

and the Electronic Portal; it is an Intentional Sample Chosen to Elicit 

their Opinions; being more Familiar with and Knowledgeable about 

What the University Brand is and How Important it is, How it is Built, 

and What Factors Contribute to Building a Strong University Brand, and 

the Research Results Reached to The Brand is One of the Most 

Important Mechanisms for Universities to Achieve Competitive 

Advantage, and the Elements and Dimensions of the Brand are Largely 

Available at Benha University, and therefore there is a Possibility to 

Build the Brand at Benha University through the Application of the 

Proposed Vision, Which Indicated that there are a Set of Elements 

Necessary for this Building in Terms of Clarifying What the Brand is in 

Benha University, the Elements of the University Brand, and the 

Procedures it Takes. the University to Build the Brand, and the 

Promotional Activities through Which the Beneficiary Audience is 

Introduced to the University’s Brand, and How the University Achieves 

a Competitive Advantage Behind Building the Brand, in Addition to 

Clarifying this Perception the Requirements for Building the Brand in 

Benha |University, as well as the Obstacles to its Implementation. 

Keywords: Brand, Competitive Advantage, Benha University.
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 عايم انظروف:

القذرح علً تىفير 

تلك العىاهل لإًتبج 

الوعرفخ التي توكي 

 القسن هي التٌبفس.

 ظروف انطهب:

الطلت علً 

الأكبديوييي للجحج 

 . في القسن

 الأقطاو ذاث انصهت وانداعًت:
وجىد الأقسبم راد الصلخ والٌجبح الجحثي 

 في الوؤسسخ. 

 انتنافص:اضتراتيجيت انقطى والهيكم و
ظروف القسن التي تحذد كيف يوكي تٌظين القسن 

وإداراته، ودرجخ الضغط التٌبفسي التي توبرسهب الأقسبم 
 الأخري في التخصص.

 الفرص

 الحكومة
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 المىردوٌ
أعضبء هيئخ  -

 التذريس. 

 الإداريىى. -

أعضبء الكليخ راد  -
 .الذوام الجزئي

 صناعت المنافطين

هٌبفسخ ثيي 
لين هؤسسبد التع

 الجبهعي.

 انتدخلاث انكاينت
 هؤسسبد جذيذح. -
 هؤسسبد دوليخ. -
العرض الوزدوج هي  -

 اللاعجيي الوىجىديي. 

 تهديد انبدائم 

 المشتروٌ
 الطلاة. 
 بء.  الآث 

 .الصٌبعخ 

 الحكىيــت وجـىد إنجازاث
 هىرد الوعرفخ. 
 توىيل الوؤسسبد.   
 توىيل الطلاة. 
 ًشر الجحىث. 

1 

6 2 

5 
4 3 
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