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 للطفل المىجو التلفزيىني الإعلاى في السائدة القين
 المعرفي الاقتصاد عصر في

 القين السائدة في الإعلاى التلفزيىني المىجو للطفل
 في عصر الاقتصاد المعرفي

 

 دادــــإع

 
 مشتخلص البحح

 شافعُ اللاي عبد جوادالباحجة / 
 التربَة أصٌل بكشه معَدي

 جامعة الفٌَو –كلَة التربَة 
 أ.د ٌٍسف سَد محنٌد

 أستاذ ًرئَص قشه أصٌل التربَة
 جامعة الفٌَو -كلَة التربَة 

  محند العزٍز عبد بركات/د.ا
 ًالتلفزٌٍن الإذاعة قشه استاذ
 الكاهرة جامعة -الإعلاو كلَة
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The aim of the current research is to shed light on the most 

prominent values prevailing in television advertising aimed at 

children in the era of the knowledge economy, and the most important 

positive and negative effects of television advertising, by identifying 

the characteristics and foundations of the knowledge economy. The 

research presented the concept of values and their importance in a 

child's life and the concept of advertising and its most important 

characteristics. And it was relying on the descriptive analytical 

approach. A number of results have been reached, which indicate that 

television advertising in the era of the knowledge economy included 

many positive values, the majority of which were the values of 

happiness, vitality, activity, cleanliness, cooperation, positive 

communication, competition and time management, and television 

advertising in the era of the knowledge economy works to spread 

consumer culture. And replacing localism with universality and 

spreading some negative values, the most prominent of which are the 

values of extravagance, extravagance, greed, deceit, ridicule, 

violence, superficiality and frivolity, bragging and showing off, 

mixing, promoting unhealthy products and the absence of some moral 

values. 
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 أهداف البحح:
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 
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- 
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 ميوجَة البحح:
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 ٍة للبححالميطلكات اليظر

 المبحح الأًل: مفوٌو الاقتصاد المعرفي ًأسشى ًخصائصى.
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 لمبحح الجاىُ: الإعلان التلفزٌٍىُ ًقَه الطفلا
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 : راجع قائنة الم
 المراجع العربَة:أًلًا: 
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